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7 ELEMENTS OF
PPC

S U C C E S S
How To Get The Most Bang
For Your Advertising Buck



CLICK

Small Businesses Can Benefit 
Greatly From A Sharp PPC 

Campaign

advertising reaches in-market customers right as they are searching 
for something they need.

PPCPPC
(Pay Per Click)

With PPC, the playing field is level, so 
your ads can show up in the same mix 
as large, national brands.

AND IF YOU DO IT WELL...

you can bring interested 
customers straight to your 
website and increase sales 
exponentially...
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7 Elements of PPC Success:

How Can You Ensure Your PPC Campaign Will Be A Success?

The goal for your PPC campaign should be focused on conversions,
so make sure you choose keywords that convert.

Whether you’re ready to start a new PPC campaign or you already have one and 
it’s time for an audit, keep these important elements in mind:

Searches are rarely performed when people aren’t looking for something specific.

Your ads are there to help them find what they’re looking for. Make sure you’re the 
answer to the right questions.

Think about the commercial intent behind every keyword you select. Don’t target 
keywords just because they’re related to your business – choose them because that’s 
what somebody searching for your product or service would use.

Generally speaking, you should avoid “How To”, “Do-it-Yourself” and “Tutorial” based
phrases (i.e. “How to Install Your Own Kitchen Cabinets”).

If you’re not competing on price, avoid keywords like “cheap” and “discount” and so on.

Conversions provide the return on investment. Traffic alone is not a measure of success.

This is true especially if you are working on a fixed monthly budget. You want the biggest 
bang for your buck.

THE RIGHT KEYWORD SELECTION
Focus on intent based phrases so you acquire more conversions.

Eliminate any negative phrases you don’t want to appear on.
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7 Elements of PPC Success:

Better quality scores typically translate to lower costs per click.
Take the time to segment them out.

If you’re trying to break ground in a new city or state, by all means,
do it! But target wisely and efficiently.

Your keywords will have a better quality score if you group them together in tighter, 
more clearly-relevant groups than if you lump them all together in one big group.

This also helps you analyze performance later.

Typically, this is in and around your home office or physical location.

If you own an internet company, you may have a wider audience to cover – 
but that doesn’t necessarily mean “everywhere.” Really think about locations.

CREATING SMART AD GROUPS

GEO-TARGETING THE RIGHT AREAS

Keep like with like.

Make sure you are targeting areas where you do business if you’re
on a small budget.

Stay focused where you see your best opportunities.
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7 Elements of PPC Success:

Better quality scores typically translate to lower costs per click.
Take the time to segment them out.

Better quality scores typically translate to lower costs per click.
Take the time to segment them out.

PRO TIP: Give specific prices or price ranges to attract the right traffic.

Special offers grab attention and interest. Use the word “free” or the discount amount 
or anything you have to offer.

More importantly, the landing page is your visitors’ first impression. It absolutely must
the best choice to offer solutions to their needs.

When you appear on a search result with a high click through rate and a lower bounce 
rate on your website, this helps improve your quality score on the search results for 
paid advertisers.

Google will reward you with better placement at lower costs for being more relevant, 
which gives your potential customers a better experience.

PROVIDING THE RIGHT AD COPY

TARGETING THE RIGHT LANDING PAGE

The copy that appears helps with conversions and improves
your quality score.

Your selection of landing page will influence your quality score, 
which can help lower your cost per click and boost your average 
position on search results page.
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7 Elements of PPC Success:

REMEMBER: you don’t necessarily have to bid higher
to place higher up the list.

Set realistic benchmarks.

You don’t have to have as high a budget as the biggest players in the space, but you do 
have use your budget as smartly.

ALLOCATING THE RIGHT BUDGET

ALLOWING THE RIGHT AMOUNT OF TIME

If you want to compete and win customers, budget is a key part of
the equation.

Since we are competing to buy media efficiently in a competitive 
market place, your budget must be in line with not only the 
competition, but also with your understanding
of your ROI over time.

Success doesn’t happen in a day or week. It’s a process over time.

PPC is popular for its quick results, and certainly it can bring a 
big boost in traffic within a very small time frame, but a boost in 
traffic doesn’t always equate to immediate sales. Plan a long-term 
strategy for the best return on your marketing investment.

6

7



6

So - When Should You Start
Your PPC Campaign?

Start Your PPC Campaign When...

Like any good journey, every Ad campaign begins with the first step. 
But before you take that first step, you should plot your course and 
prepare smartly.

  You need targeted traffic, quickly.
  You have a new product or service to advertise.
  Your competitors are advertising a new product or service.
  You want to brand yourself as the expert.
  You want to test your SEO keyword strategy to validate what phrases convert.

  Think about how meeting these short-term needs will benefit your business in
       the long run.

  Can you invest appropriately? You’ll need to determine how much you can spend per month,  
       and for how many months.

  Are there pages that would serve as good landing pages for new traffic?
  If not, can you create new pages, or will you need assistance from a third party to produce a  
      valuable landing page?

  Who are they, and what do they need?
  This will help you determine where you want your ads to appear, when you want your ads to   
       appear, what copy you want included in your ads, and what landing page your ads should   
       direct them to.

Evaluate your short-term business goals.

Evaluate your budget.

Evaluate your own website.

Evaluate your customer base.

HOW TO GET STARTED



How To Get The Most Bang For Your Advertising Buck
Sharpen your campaign to boost sales and increase revenue!
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Google Adwords and Bing Ads are
FREE TO USE

You can set up free accounts if you’re a real do-it-yourselfer.

You can contact
CUSTOM CREATIVES

and we can get you started - 
complete with a SITE EVALUATION and
recommendations on LANDING PAGES.

OTHERWISE

REACH US AT: (818) 865-1267



How To Get The Most Bang For Your Advertising Buck
Sharpen your campaign to boost sales and increase revenue!

Click Here To Set Up A Meeting

Need Help with
Your PPC Campaign?
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Our Team of Digital Experts
Is Here To Help!

Custom Creatives is a full-service digital marketing firm based in 
Agoura Hills, CA, just outside Los Angeles. In our decade+ of service, 
we have provided online marketing services (including Pay Per Click), 
built websites, designed logos and created over 50,000 banner ads to 
small and medium sized businesses all over the world.

Connect with Custom Creatives and share the love:

    

https://calendly.com/customcreatives
https://www.facebook.com/customcreatives
https://twitter.com/customcreatives
https://www.youtube.com/user/customcreatives
https://plus.google.com/+CustomCreativesAgouraHills
https://www.linkedin.com/company/2390257/
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Get A Budget Assessment From
Digital Marketing Experts

CUSTOM CREATIVES

SHOULD

Contact

to see what your budget

be for ideal

results.

PPCPPC


